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A R E AL (A R, o DL & I e — 9y Jot
BN TR AR E TR T A M e, =
B

Hi 7 H B SCAR A R T 4 R AC I I 45 1 E 2R

JiE (Z24UR--RUrE, 2008) o DL e 3 4R Bo
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g b, AW LA SR SIRE VIR,
56 MHEZRK 35 A E TR A AT, BT
122 LR () ARyt 30 R R A3 i o ) ot R A
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Ao AERREXPFFE, MeXBoBHEE—

Fo RALmRGARARS, RELRS .,

(F3) FEUCEE SO, AN PR e A8 B SC Ak 50U
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7! ERAR, ARE, FERARLIARL
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ballets) ( HJ A5 4@kih 7 Z [ L0014 RS ) 1Y
JE, (Seamon, 1980 ) . EAKIMIF, HEIESCIL
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DA e on R B9 2 [ S B E I B 2 A
BEBAMINZ RS | KR ESC . X
SR AR S, BRSO EBRE R . A A
m, (EARB MM UES S50 HYE | gk
MR, “Eheid, EEREIANLARI R
MR &, AR T, REBALEX, X ZH
BT RIFRRE, FEABFHEIRAR
TFLREBARRFIFTEFETH (X4
7)) Wga, 7 (T6) “RAEME (BEDIFES
R)ARTHRSERAELSNHMA, " (Al) XL
“ARAERXPZER” ( chance orchestration) ( De Souza
& Sheller, 2014 ) J& AL 51 SEA G AR, H
TE3Z AR I 3 B 52 B 5 8RR Bl e 1 B sefb
M —2L A

e onm B 2 S AR B PR Oy
T, 96 F AR B 4 o % Be EL A a1y T SR
KR Z U TT R I A B Al . S e
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T. 7 (AUI0) “EHXERE], 2MALT
BAHEME, REFTER LEEL FANEF,
B P AT EREIIAT! 7 (B4)
EAF—FE R, WBH 2N AR BLTE
THA SRR, OB T R 4 R i
MR S CHSFERR 45, 2009) o FEVIRIN RN,
A2 AR T8 e A A B P A AR 4R S0 fb 2 (]
g i — R B R T BE R Z% T, MRS T N
At e, AEFRARIES, 57 SR b
MR B H R T AR AL, EHSFRLE G E
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1 ELAE B[R R (1 1 e g 4 a5 3 e 1Y)

BRI S R R S SCAb R R R PR AR AL 4R (i
SE-sEk, 2005), AL EH s SCik i OF R A2 3
FERR , FIrA 59 0 30 R R T A AR B9 1 A by Sk
ABRETE LU BUA AN (RIS 268G . “ A 15 H%
LA M (PR 430, 2020) ', SCfbaRss
LI As , I 4 vp [ SO AL 4% B T R “ 4
LR SR HIAL, LRk A JRE S (TR,
2023), X5 Massey 9 2¢ B AR RN A ——2E
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X PRtk b i SCfu e R S, HEN
NAEZ B4, iAAUOR N AT 2 5
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TE B RS 55 RR0R 0 N —H—4” AH A A X 45 )
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FHMoE, LB ERATHIZHRX LT, K&
2, LRMBE, FR-AEERFIR, " (B4)
William Hammitt ( Hammitt, 1998 ) $& 1, A [A] 2
— PP e AR, AR )R — B B AR B . A
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R, ATTRA—Fh 15 S A A" 1 S
WESHHIBE R (B X7, 2018), B RFrAbayHiss
] . BT AR R A T S . AR RIS AR S
Fe AR DN R A [ 4 Bl AT ) o B AR B
FH, A2 AAE T B 58 B rh SE B T SO Ak 2 (]
)5 5 sl g s S 4, AMATCTE BRI A
REXT R ESCIE RS 4h, 22 F0 . TR BisE
B, “ N5y B 56 R FE ] — R 256 B BRI
BHAEE” (9 —5 %, 2023), KPAL
B SRS A ErT e P AR Yo (21
Hr, 2020) 27, HeAh, XA ERAT A EARR L
SCARNEL, dE— BN T AN Z A T REME AR
B B o) AR SRR BT AU R SE 3R B . 7E Instagram
LA RIS | dimoo ZEARAE IR R K L,
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Fig.1 The pattern of Chinese culture of art toys
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LRI T HMAHNE ., E. RE. ZBE. B
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“Going Overseas With Fruition”: The Communication of Chinese Culture of Art Toys From
the Perspective of a Global Sense of Place: A Case Study of Pop Mart

Hu Kang' and Li Xintian®
(1. School of Communication, Anqing Normal University, Anqing 264000, China;
2. Foreign Language College, Weifang University, Weifang 261000, China)

Abstract: As globalization continues to intensify, the paradigms and media of international communication in
culture have undergone a profound transformation. Against this backdrop, Pop Mart, a vanguard of Art Toys in
China, expanded its overseas markets and established a formidable presence in many countries. The expansion not
only signifies that the Chinese culture of Art Toys transcended its subcultural origins, but also embarked on an
international communication journey, evolving into a significant medium for showing national soft power.
Nevertheless, a review of the existing literature finds that the majority of studies concentrate on how state-driven
media and traditional media texts on screen (such as cinematic productions and documentaries) shape and
disseminate macronational images. This prevailing perspective inherently overlooks the reciprocal impact exerted
by host countries on these outbound media, while simultaneously neglecting the profound significance of
emerging media in showing and communicating host countries’ cultures. Positioned within the discourse of cross-
cultural communication and cultural geography, this study mainly draws on the conceptual framework of “a
Global Sense of Place” articulated by Doreen Massey, which challenges the binary opposition between
globalization and localization. Through ethnographic methodologies, this study conducted empirical investigations
using non-participant observations and in-depth semi-structured interviews. To ensure the authenticity of cross-
cultural reception and measure the communication effect, this study recruited a diverse cohort of 35 non-Chinese
interviewees across six geographic locations: Australia, Thailand, France, the United Kingdom, the United States,
and New Zealand. Focusing on the vibrant culture of Art Toys fostered by Pop Mart, this study examines the
nuanced patterns and overall effectiveness of overseas cultural communication. The empirical findings show a
dynamic multilayered trajectory. First, at the communication pattern level, Pop Mart conducts mediatization and
spatialization. Pop Mart extracts and integrates heterogeneous cultural symbols, such as elements from the Louvre
in France and traditional attire in Thailand, into product designs, transcending mere commodities, mitigating
cultural discounts, and bridging heterogeneous cultures. Second, Art Toys serve as vital tangible nexuses,
constructing expansive international narrative spaces across both local physical places (such as city landmarks and
pop-up exhibitions) and virtual social media platforms, thereby facilitating profound global-local interactions.
Third, regarding the ultimate communication outcomes, the overseas communication of Art Toys has attained a
profound fruition, conceptualized in this study as “Global Place-ballets”. Motivated by the compelling diversity
and distinctiveness of toys, overseas consumers act beyond mere aesthetic appreciation, developing functional and
emotional attachments through daily bodily practices such as collecting, reassembling, and spatial decoration. In
conclusion, this study demonstrates that the global communication trajectory of Chinese Art Toys does not
epitomize the unilateral homogenization of cultural imperialism. By contrast, it constructs a multidirectional
global network of mutual assistance among enthusiastic consumers, enabling the non-equilibrium redistribution of
varied local cultures worldwide. Underpinned by spatial scales, this study elaborates on the multifaceted,
generative interactions among nations, media, and culture and provides essential empirical evidence and
innovative theoretical perspectives for understanding how material culture can successfully build an open,
inclusive, and emotionally resonant global cultural landscape.

Keywords: Chinese culture of Art Toys; international communication; culture; media; place; relationship;
Pop Mart



